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Exercises 

 
 
Long-form Narrative  
 

1. What OBJECTIVE might a longer digital story help you meet? 
 

2. WHOM are you trying to reac?  Why? (What do you want them to do and why 
should they? 

 
3. WHAT STORY could you tell? Who should tell it? 

 
4. What CHANNEL will you use? (Website, Newsletter, Blog, Medium, Exposure, 

Cowbird) Why? 
 
Facebook  
 

1. WHO should you be reaching better through FB? 
 

2. What larger VISUAL NARRATIVE could you tell through FB stories? 
 

3. How might FB help you bring your audience to your blog &/or website? 
 

4. Come up with 2 ideas for FB posts unlike anything you’ve done, yet you could do 
tomorrow. 

 
	
  
Reflections on the Workshop – Looking Ahead 
 
In your small groups, share: 
 

1. 2 takeaways from the workshop 
 

2. 2 digital storytelling ideas you want to put into action 
 

3.  What you will tell your org tomorrow about digital storytelling 



 

 
 
 

 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Workshop Resources 
 
Slides, links, hand-out, examples and how-to’s --  http://community-
expressions.com/september-vcf-digital-storytelling-workshop/ 
 
 
 
 
 
If you have follow-up questions, feedback and/or ideas you’d like to 
share with us, please contact us at: 
 
Barbara Ganley 
 
Twitter (@bgblogging) 
Email: barbaraganley@gmail.com 
Phone: 802 989-1885 
 
Website: http://community-expressions.com/ 
 
 
 
 
 
Meg Campbell 
 
Twitter @preservationvt 
Email(meg@ptvermont.org) 
Phone: 802 442-8951 
 
 
 
 


